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Main Updates to ORSA Data

• New data for 2022

• Revised data for 2017‐2021

• Incorporation of 2023 Comprehensive Update
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Methodology

Three main steps:
1. Generate national value added, employment, and 

compensation estimates by item code, ORSA activity, and 
industry

2. Generate state‐level industry allocators to distribute the 
national value added, employment and compensation 
estimates from step 1

3. Use additional data to refine and improve the estimates
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Geography of Outdoor Recreation

Measured by place of production, 
not residence of consumer

Goods: Geography represents the location where a 
product is produced

Services: Geography represents the location where a 
service is provided, including retail services
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Topline Growth, 2022
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Topline Growth, 2022
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ORSA Jobs Growth, 2022
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ORSA Compensation Growth, 2022
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ORSA Share of State Jobs, 2022

9/20/2019
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U.S. = 3.2 percent
Max: Hawaii = 6.8 percent
Min: District of Columbia = 1.5 percent

U.S. share = 3.2% 



ORSA Share of State GDP, 2022
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Topline Activity Data, 2022
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Value Added Growth, 2022
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Outdoor Recreation Industries, 2022

12/6/2023

14

Retail trade, 
27%

Arts, 
entertainment, 
recreation, 

accomodation, 
and food services, 

26%

Manufacturing, 
14%

Transportation 
and warehousing, 

10%

Wholesale 
trade, 8%

All other 
industries, 

15%

U.S. Industry Share of Value Added 
Outdoor recreation value added was $563.7 billion

Retail trade
14%

Arts, entertainment, 
recreation, 

accomodation, and 
food services

24%

Manufacturing
3%

Transportation 
and warehousing

39%

Wholesale 
trade
4%

All other 
industries

16%

Alaska Industry Share of Value Added
Outdoor recreation value added was $2.6 billion



Value Added Growth Contributions
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State Summary Sheets



State Summary Sheets
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Contact Information

Questions?

OutdoorRecreation@bea.gov

(301) 278‐9458
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